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Introduction

A APF annual survey (@nniversary)
A Survey period: FebruarApril, 2010
A Number of selected companies: 504
A Number of respondents: 53

A Response rate: 10.5%

A Feature of selected companies: Permanent
physical presence in Asia
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Interest in Asia Remains High and Steady

Expect Level of Investmenid Increase inAsia

(2000-2010)
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Interest In Asia Varies by Region

Canadian Investment Interest by Region

(20022010)
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Distribution In Asia

Main Activitiesin Asia by Market
(2005 vs. 2010)
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Distribution by Sector
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Main Aim In Asia

Activities in Asia aimed at
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Investment Method

Increase Investment by Ways of:
(2000-2010)

M Direct investment M Expansion/upgrading i Merger/Acquisition
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Investment Decision

Influencing Factors

Strategic planning by ne@ND parent compan)
Access to finance in Asia on favourable ter

The strength of the Canadian doll:

Outsource to remain competitive in other marke
Protection of market share in the target econon

Relatively low asset prices in the target econoil

Outsource to remain competitive in N,

Provide expanded support for existing custome

Expected economic growth in the target econor
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Business Stories
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