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Statement from the Prime Minister of Canada
It is with great pleasure that I extend my best wishes
to the members of the First Canadian Women-only
Business Mission to the Republic of Korea,
organized by the Asia Pacific Foundation of Canada.
Canada and Korea work collaboratively on many
fronts and through numerous regional and
multilateral organizations, including the G7, G20,
the Asia-Pacific Economic Cooperation (APEC),
and the Canada-Korea Free Trade Agreement. As
trade relations continue to expand between our
countries, it is vital to take initiatives – such as this
women-only business mission – to ensure we are empowering women and
advancing gender parity. Only then, can we achieve balanced, equitable
growth that works for everyone.
Thank you to the Asia Pacific Foundation of Canada for all of their hard work
in organizing this important initiative, and to all those that have shown their
support.
Please accept my warmest welcome and best wishes for a successful mission!

Ottawa
2020
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MESSAGE FROM
THE HON. MARY NG, P.C., M.P.
Minister of Small Business, Export Promotion and
International Trade
I would like to thank the Asia Pacific Foundation of Canada (APFC)
for organizing Canada’s first virtual trade mission to South Korea for
women entrepreneurs.

Once again, I want to congratulate the APFC for its leadership in
organizing this ambitious and exciting virtual mission. Good luck
to all delegates: I hope this mission will help you in finding valuable
opportunities and making important connections that will propel your
businesses to new heights. I look forward to connecting virtually with
all of you during the upcoming mission!

I commend your dedication for quickly pivoting this mission to the
virtual realm once it became clear the COVID-19 pandemic would
prevent us from carrying out this mission in person.
I am delighted to welcome the diverse and talented women
entrepreneurs from across Canada who will pave the way for others to
expand their businesses in South Korea and in the dynamic, growing
markets of the Asia-Pacific region.
I look forward to being part of this groundbreaking mission to deepen
business relationships with our Korean partners. This will also be an
excellent opportunity to promote the expertise of Canadian women
entrepreneurs in STEM sectors such as healthtech, biotech, agritech,
and edutech, with a focus on innovative and sustainable solutions in
care services.
I am thrilled to support this virtual trade mission for women
entrepreneurs through the Government of Canada’s Women
Entrepreneurship Strategy. Our investments in women’s economic
empowerment have helped thousands of women entrepreneurs across
Canada to overcome the unique barriers they face when developing and
growing their businesses.
With the Canada-Korea Free Trade Agreement, Canadian exporters
and investors have preferential access to one of the world’s largest
economies, and now is the time to increase our two countries’ vibrant
business partnerships.
Canada will continue to champion inclusive and rules-based trade to
help Canadian businesses and entrepreneurs overcome the economic
impacts of the pandemic.
13
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MESSAGE FROM
DR. YOON SONGYEE
Chair, First Canadian Women-only Virtual Business
Mission to South Korea
It gives me great pleasure to lead this dynamic group of women who
comprise the Asia Pacific Foundation of Canada’s First Canadian
Women-only Virtual Business Mission to South Korea. This
mission is intended to help women entrepreneurs succeed in
business by presenting opportunities to access growth markets
in Asia and at the same time, enable a frank dialogue on gender
equality to determine what still needs to be done to move the dial
forward for women in Canada and Korea.

would like to take this opportunity to recognize the tremendous efforts
of the Asia Pacific Foundation of Canada, led by Christine Nakamura,
Vice-President of the Toronto Office, for organizing what promises to
be an exciting and fruitful mission. In closing, I would like to extend
my sincere thanks to the Government of Canada as well as the mission
partners and supporters in both Canada and South Korea for investing
in this worthy and progressive initiative.

Our delegation highlights Canada’s cultural diversity and includes some
of the top women in business and thought leadership, including 24
inspiring women entrepreneurs. These women represent Canada’s best
and brightest in business and STEM fields. These entrepreneurs were
carefully chosen for their innovative products and services in
the healthcare and education sectors of the care economy,
which potentially align with the needs and demands of South
Korea’s eclectic market. The hope for this delegation is that mutually
beneficial outcomes can be achieved for Canadian and Korean
businesses alike.
South Korea, a key trading partner for Canada and the only economy
in Asia with which Canada has a bilateral free trade agreement
(FTA), presents an abundance of business opportunities through
the complementarity of sectors and as an excellent gateway to other
burgeoning markets in Asia. The mission, which aims to connect
women not only in business but in academia and the public sector, will
involve plenary and panel discussions on gender diversity in business,
the impact of women in STEM on innovation, and ways to work
together toward post-pandemic economic recovery. Entrepreneurs will
also participate in a business to business (B2B) matching and pitch
sessions.
As President of NCSOFT and CEO of NCWEST, and as Chair of the
mission, I am delighted to be able to join both days of the mission. I
15
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MESSAGE FROM
THE HON. PIERRE PETTIGREW
Chair of the Board, Asia Pacific Foundation of Canada

MESSAGE FROM
STEWART BECK
President and CEO, Asia Pacific Foundation of Canada

It brings me great pleasure to welcome Canadian and Korean friends
and partners for the business matching and policy discussions that
make up this First Canadian Women-only Virtual Business Mission to
South Korea. I wish all participants terrific success in your technologyenabled meetings and hope your efforts lead to agreements and
collaborations that will benefit Canadians and Koreans for years to
come.

On behalf of the Asia Pacific Foundation of Canada (APF Canada) I am
delighted to welcome all participants of the First Canadian Womenonly Virtual Business Mission to South Korea, the Foundation’s second
gender-based business mission to Asia. In our efforts to support
economic growth and women’s economic advancement, we encourage
Canadian women in business, and in particular women entrepreneurs
leading micro, small, and medium enterprises, to consider diversifying
their target markets to include the burgeoning markets of the Asia
Pacific. This unique mission is the first in a series of four missions
to Asia to be organized by the Foundation under the leadership
of Christine Nakamura, Vice-President of our Toronto Office, and
supported by the government of Canada’s Women Entrepreneurship
Strategy’s Ecosystem Fund.

While Canadian businesses have been expanding their presence in
Asia for years, women-led small, and medium enterprises (SMEs) have
traditionally focused on the domestic market. Happily, that is now
changing and the time is right for Canadian women-led companies to
diversify into new markets. South Korea, an open, mature, middlesized economy that values innovation, technology, and collaboration, is
an ideal partner for Canadian women-led businesses and this mission
is a testament to the positive opportunity that lies before us.
I would like to congratulate the Canadian women delegates who have
been carefully chosen for the mission from many regions across our
vast country. I also extend my sincere appreciation to the efforts of the
Asia Pacific Foundation of Canada team, led by Christine Nakamura,
Vice-President of the Foundation’s Toronto Office, for bringing this
ambitious and inspiring vision to reality.

Korea and Canada are established economic partners with a mature
trading relationship, which has been underpinned since 2015 by the
Canada-Korea Free Trade Agreement, Canada’s only bilateral free
trade agreement in Asia. The government of Canada’s feminist agenda
complements President Moon Jae-in’s moves to promote gender
equality and, as such, collaboration through this project promises to
result in mutually beneficial socio-economic outcomes. Promoting
women’s economic empowerment isn’t just good for women, but good
for society and good for business as well.
I would like to take this opportunity to recognize Dr. Yoon Songyee,
who has taken time out of her busy schedule to chair this mission, and
to thank our private sector partners in Canada and Korea for their
generous support. The realization of this ambitious and inspiring
project is a team effort – thank you to all our sponsors, partners,
collaborators, and contributors.
I hope that your meetings and discussions are productive, and I look
forward to the mission’s positive results.
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MESSAGE FROM
HIS EXCELLENCY MICHAEL DANAGHER
Ambassador of Canada to Korea

I am very pleased to welcome the participants in Canada’s First
Women-Only Virtual Business Mission to South Korea on November
3-4, 2020. This is a wonderful opportunity to foster increased
collaboration between Canadian and Korean women and womenowned companies and share best practices in support of sustainable
and inclusive economic development.
Korea is a fast-paced, innovative and very competitive country with
great business opportunities for Canadian companies that have the
right product and the right local partner. This country is Canada’s
seventh-largest export destination and trade has grown consistently
since the entry into force of the Canada-Korea Free Trade Agreement,
which marked its fifth anniversary on January 1. The Embassy’s
Trade Commissioner Service (TCS) office is here to support business
development by Canadian businesses in South Korea. Please consult
our website or reach out to our local Trade Commissioners to find out
more about the services provided to Canadian companies eligible for
TCS services.

For 20 years, Canada’s Trade Commissioner Service, through its
Business Women in Trade (BWIT) initiative, has helped women-owned
companies tap into global opportunities. In 2018, BWIT was allocated
an additional $10 million over five years to enhance its services
to women-owned businesses. Funding is also available to women
entrepreneurs through the CanExport SMEs program. The TCS has also
organized a number of women-owned business delegations.
The Embassy of Canada to Korea is also committed to support gender
equality and women’s rights. We adopted a gender pledge to promote
gender equality and diversity through all activities implemented by
the Embassy. We hope this can also serve as inspiration to our Korean
colleagues.
I would like to congratulate the Asia Pacific Foundation of Canada
for its leadership and support for gender equality and women
empowerment. I hope this mission will be very successful and will
contribute to stronger commercial ties between Canada and Korea
while, at the same time, promote gender balance in all spheres of
Korea’s society.
I wish a very productive and rewarding virtual mission to all the
delegates.

Korean women are highly educated and female participation in the
workforce has been increasing gradually over several decades (from
46% in 1980 to 59% in 2018). In the last few years, the Korean
government has taken steps to increase the number of women in the
workforce, including by extending parental leave to both parents,
increasing subsidies for children’s education, and adopting policies
against hiring discrimination. The government has also adopted a
plan to help women advance to higher public-sector positions, and
the Ministry of Gender Equality and Family (MOGEF) has signed
MOUs with ten business organizations to expand gender equality
in businesses. However, South Korea’s gender wage gap remains the
highest among OECD countries (32.5% in 2019), 4 out of 10 workingage women do not participate in the formal economy, and Korean
women are still under-represented in senior positions in the public and
private sectors.
19
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MESSAGE FROM
HIS EXCELLENCY CHANG KEUNG RYONG
Ambassador of the Republic of Korea to Canada

With perceptive views and entrepreneurial minds, I look forward to the
many promising win-win business opportunities that the delegation
will discover. With that said, I would like to wish the women-only
business delegation a successful event.

I would like to extend my sincere congratulations to ‘Canada’s
First Women-Only Virtual Business Mission to South Korea’ and I
convey my appreciation to the Asia Pacific Foundation of Canada for
organizing this remarkable event.
2020 is a pivotal year in the Canada-Korea relationship.
On January 1st, the Canada-Korea Free Trade Agreement – which
is Canada’s only bilateral free trade agreement with Asia – marked
its 5th anniversary since it came into force. This year will also mark
the 70th anniversary of the outbreak of the Korean War. Canada had
sent the 3rd largest UN contingent to fight in Korea; this is a critical
reminder that Korea’s economic success is, in part, attributed to the
collective sacrifice made by Canada’s veterans. That is why 2020 is
such an important year to step up economic relations between our two
countries.
So the timing of this event, during such a significant year, is
meaningful in itself, and an important step in expanding Canada-Korea
economic cooperation.
Alongside the Government of Canada’s key strategy of trade
diversification, Korea will serve as a useful hub, for Canada’s broader
expansion into the Asian-Pacific market.
Korea currently has FTAs with 52 countries around the world; and
ranks 1st in per capita consumption of seafood and steel, and 1st on
time spent (per capita use) on mobile gaming – which stands out as
a particularly attractive consumer market. According to Bloomberg,
Korea has consistently ranked as the most innovative country for 6
consecutive years running. Korea was also ranked 5th in 2019 for ease
of doing business, and is well-regarded for its favorable conditions for
investment, with wide access to pools of talented and skilled workers.
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DAY ONE AGENDA

WOMEN’S ECONOMIC EMPOWERMENT IN BILATERAL PERSPECTIVE
Virtual
Location

Time EST

Time KST

Nov 3, 2020

Nov 4, 2020

19:00

09:00

Mission Context and Introductory
Remarks

Christine NAKAMURA

19:05

09:05

Video Message

The Rt. Hon. Justin TRUDEAU Prime Minister of Canada

Main Stage

19:08

09:08

Welcome Remarks

The Hon. Pierre PETTIGREW

Chair of the Board, APF Canada

Main Stage

19:13

09:13

Introduction of Minister Ng

Janice FUKAKUSA

Mission Vice-Chair and Chancellor, Ryerson
University

Main Stage

19:16

09:16

Supporting Women in Small Business:
Strategy for Post-Pandemic Economic
Recovery

The Hon. Mary NG

Minister of Small Business, Export Promotion,
and International Trade, Canada

Main Stage

19:21

09:21

Introduction of Dr. Yoon

Christine NAKAMURA

Vice President, APF Canada

Main Stage

19:23 19:30

09:23 09:30

Investing in Women’s Economic
Advancement in South Korea

Dr. YOON Songyee

Mission Chair; President, NCSOFT & CEO,
NCWEST

Main Stage

Event

Speaker / Participants

Speaker Title
Vice President, Asia Pacific Foundation of
Canada

Main Stage

10-minute break

19:40

09:40

Women-led SMEs: Working
Together to Drive A Post-Pandemic
Economic Recovery with Q&A

The Hon. Mary NG

Minister of Small Business, Export Promotion,
and International Trade, Canada

Vicki SAUNDERS

Founder, SheEO

Dr. YOON Songyee

Mission Chair; President, NCSOFT & CEO,
NCWEST

Moderated by: Tanya VAN
BIESEN

Senior VP, Global Corporate Engagement,
Catalyst
Participants placed into 3-minute 1 on 1
meetings. Available throughout both days, but
encouraged during this time. No interpretation.

20:45 21:15

10:45 11:15

Rapid Fire Meet & Greet Networking

All Attendees

21:15 22:15

–

Private Roundtable with Minister Ng

Canadian invitees

Main Stage

Networking
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DAY TWO AGENDA

SHOWCASING CANADIAN INNOVATION PITCH SERIES
Virtual
Location

Time EST

Time KST

Nov 4, 2020

Nov 5, 2020

19:00

09:00

Introduction by MC

Christine NAKAMURA

Vice President, APF Canada

Main Stage

19:02

09:02

Video Message

The Rt. Hon. Justin TRUDEAU

Prime Minister of Canada

Main Stage

19:05

09:05

Welcome Remarks

Dr. YOON Songyee

Mission Chair and President NCSOFT & CEO,
NCWEST

Main Stage

19:08

09:08

Remarks

The Hon. Mary NG

Minister of Small Business, Export Promotion,
and International Trade, Canada

Main Stage

19:10

09:10

Company Introductions

MC

19:12

09:12

Delegates’ Pitch Session 1

Delegates 1-6

19:32

09:32

Company Introductions

MC

19:34

09:34

Pitch Session 2

Delegates 7-12

Satya Organics, Herbaland Naturals, Inc.,
WeavAir, Think Dirty Inc., Squiggle Park, Xesto

Main Stage

19:54 20:00

09:54 10:00

Comments and Thanks

Christine NAKAMURA

Vice President, APF Canada

Main Stage

Component

Speaker

Speaker Title

Main Stage
Panthera Dental, Rehabtronics, CABHI, Alinker
SterileCare Inc., ThinkTank

Main Stage
Main Stage

5-minute break
20:05

10:05

Company Introductions

MC

20:07

10:07

Pitch Session 3

Delegates 13-18

20:27

10:27

Company Introductions

MC

20:29

10:29

Pitch Session 4

Delegates 19-26

LPR Global, North Water, Linggo, VentureKids,
Global Public Affairs, Mermaid Fare

Main Stage

20:57

10:57

Closing Statement

Christine NAKAMURA

Vice President, APF Canada

Main Stage

21:00 21:30

11:00 11:30

Exhibition Hall

All delegates at their virtual
booths

Main Stage
Awake Labs, Key2Access, GenerationsE,
Braze Mobility, Amorchem, Nimble Science

Main Stage
Main Stage

Exhibition
Hall
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BIOGRAPHIES

STEWART BECK
President and CEO, Asia Pacific Foundation of Canada
Stewart Beck is the President and CEO of the Asia
Pacific Foundation of Canada. Prior to joining APF
Canada, Mr. Beck served as the Canadian High
Commissioner to the Republic of India with concurrent accreditation to
the Kingdom of Bhutan and to Nepal. He joined Canada’s Department
of External Affairs and International Trade (now Global Affairs
Canada) in 1982, and served abroad in the United States, Taiwan
and the People’s Republic of China. In Ottawa, he held a number
of progressively more senior positions, including Director General
of the North Asia Bureau, Director General Responsible for Senior
Management and Rotational Assignments, and Assistant Deputy
Minister for International Business Development, Investment and
Innovation. He was Consul General in Shanghai and prior to his
posting to India, he was Consul General in San Francisco.

JANICE FUKAKUSA
Mission Vice Chair and Chancellor, Ryerson University
Janice Fukakusa is Chancellor at Ryerson University,
a corporate director, and former Chief Administrative
Officer and Chief Financial Officer of Royal Bank
of Canada, from which she retired in January 2017 following a
distinguished 31-year career.
Ms. Fukakusa currently serves on the boards of a number of
corporate and not-for-profit organizations, including Brookfield
Asset Management, Cineplex and Loblaw. She is Chair of The Princess
Margaret Cancer Foundation, former inaugural Chair of Canada
Infrastructure Bank and is a member of APF Canada’s Asia Business
Leaders Advisory Council (ABLAC).
In 2007, Ms. Fukakusa was inducted into Canada’s Most Powerful
Women Hall of Fame, and in 2016 she was named one of the 25 Most
Powerful Women in Banking by American Banker magazine for the
fourth consecutive year. She was also selected as Canada’s CFO of the
Year by Financial Executives Canada, PwC and Robert Half in 2014.
In 2017, she was honoured as a YWCA Woman of Distinction, and in
2018 named one of Canada’s Top 25 Women of Influence.
Prior to joining RBC, Ms. Fukakusa worked at PricewaterhouseCoopers
LLP, where she obtained the professional designations of Chartered
Professional Accountant and Chartered Business Valuator. She
was appointed Fellow of the Institute of Chartered Professional
Accountants of Ontario (FCPA) in 2011. She obtained a Bachelor
of Arts from University of Toronto and holds a Master of Business
Administration from York University’s Schulich School of Business.
In 2016, she was awarded an Honorary Doctorate of Laws from York
University.
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CHRISTINE NAKAMURA
Vice-President, Toronto Office, Asia Pacific Foundation
of Canada
Ms. Christine Nakamura is Vice-President of the
Asia Pacific Foundation of Canada’s Toronto office.
From 1976 to 2011, she was employed in various capacities by
the Government of Canada in a number of departments including
Citizenship and Immigration Canada, the Department of Justice
and most recently, the Department of Foreign Affairs, Trade and
Development. She has served overseas in Japan and South Korea
and holds a Bachelor’s degree from the University of Toronto, where
she majored in East Asian Studies. Ms. Nakamura is a board member
of the Japanese Canadian Culture Centre Foundation in Toronto,
Vice-President of the Japan Earthquake Relief Fund, board director
of Operation Smile Canada and a member of the Advisory Council
(Canada) for the Prince Takamado Japan Canada Memorial Fund.

THE HON. PIERRE PETTIGREW
Chair of the Board, Asia Pacific Foundation of Canada,
and Executive Advisor, International, Deloitte Canada
Pierre Pettigrew has many years of leadership
experience in both the public and private sectors.
Currently, Mr. Pettigrew is Executive Advisor, International at Deloitte
Canada. Until recently, he was the Government of Canada’s special
envoy for the Canada-European Union Comprehensive Economic
and Trade Agreement (CETA), and regularly arbitrates international
trade disputes between countries at the World Trade Organization in
Geneva.
His public sector accomplishments have been substantial at both
the federal and provincial levels, where he was a strong advocate for
international trade and multilateralism. He was elected as a member of
Parliament in March 1996 and held many ministerial portfolios during
the following 10 years, including minister of Foreign Affairs, minister
for International Trade and minister for International Cooperation.
Additionally, Mr. Pettigrew is the author of The New Politics of
Confidence, a book on globalization and the art of governing.
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VICKI SAUNDERS
Founder, SheEO
Ms. Saunders is an entrepreneur, award-winning
mentor, advisor to the next generation of change
makers and a leading advocate for entrepreneurship
as a way of creating positive transformation in the
world. Ms. Saunders is Founder of SheEO and #radical generosity a
global initiative to radically transform how we support finance and
celebrate female entrepreneurs.
Ms. Saunders has co-founded and run ventures in Europe, Toronto
and Silicon Valley. She has received numerous awards for her work
at SheEO, including UBS Global Visionary in 2020, YWCA Women
of Distinction Award in 2020, Business Leader of the Year 2019
by the Toronto Regional Board of Trade, 2018 Startup Canada
Entrepreneurship Promotion Award, and was selected as a Global
Leader for Tomorrow by the World Economic Forum in 2001.

TANYA VAN BIESEN
Senior Vice President, Global Corporate Engagement,
Catalyst
Tanya van Biesen is Senior Vice President, Global
Corporate Engagement of Catalyst, the leading
global non-profit working to accelerate progress for women through
workplace inclusion. In this capacity, Ms. van Biesen is responsible
for leading the growth of Catalyst’s operations in Canada, shaping
strategies to advance Catalyst’s mission with supporters, corporate
partners, professional organizations, CEOs, senior leaders, and
stakeholders.
A recognized leader and influencer with deep experience in the
executive search sector at the most senior levels of corporate Canada,
Ms. van Biesen has more than two decades of corporate leadership
and diversity experience. Previously, she co-led the Financial Services
Practice at Spencer Stuart and was a key member of the Canadian
Boards Practice, focusing on executive search assignments at the board,
CEO, and general management levels. She also led the firm’s Canadian
Diversity Practice, specializing in the placement of chief diversity
officers and diverse slates of candidates across all search assignments.
She currently serves as the Toronto chapter representative for
WomenCorporateDirectors Foundation, a global membership
organization and community of women corporate directors dedicated
to accelerating best practices in corporate governance.
A sought-after speaker on the topic of diversity in the boardroom,
Ms. van Biesen has contributed to research studies and articles
analyzing leadership trends and attributes. She holds an MBA from the
University of Toronto’s Rotman School of Business and a Bachelor of
Commerce from Queen’s University.
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DR. YOON SONGYEE
Chair, First Canadian Women-only Business Mission
to South Korea
President, NCSOFT & Chief Executive Officer, NCWEST
Dr. Yoon Songyee is President of NCSOFT and CEO
of NCWEST, and is responsible for managing the organization and
planning the company’s globalization strategy. She also provides her
visionary leadership as Chief Strategy Officer and President of NCSOFT,
a global leading video game publisher with more than 4,000 employees.
She graduated from the Korea Advanced Institute of Science and
Technology and holds a Ph.D. from MIT in Computational Neuroscience
based on her research at the MIT Media Lab.
Dr. Yoon’s teaching and business focuses on artificial intelligence. Prior
to NCSOFT, she was Vice President of Communication Intelligence at
SK Telecom, the largest wireless service provider in South Korea, where
she led development of the intelligent and personalized data services
platform as well as intelligent data services over mobile platforms. She
was also instrumental in founding the NCSOFT AI Center, an advanced
AI research facility to help further the company’s use of AI and machine
learning technology.
Additionally, as a chairperson of the NC Cultural Foundation, she
actively engages in diverse philanthropic initiatives, including helping
refugees through the UNHCR, and developing and distributing
Augmentative and Alternative Communication (AAC) systems to
improve communications for the disabled.
Dr. Yoon has been recognized by various organizations for her
leadership. She was named one of the “Top 50 Women to Watch” by
The Wall Street Journal in 2004, “Young Global Leader” by the World
Economic Forum in 2006, and a “Young Leader” by the Boao Forum for
Asia in 2007.
She is currently a member of the Advisory Council of the Stanford
Institute for Human-Centered Artificial Intelligence and a board member
of The Corporation of Massachusetts Institute of Technology (MIT).
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COMPANY NAME

THE ALINKER INVENTIONS
COMPANY REPRESENTATIVE

who want to stay active and engaged, but experience ‘medical’
products as stigmatizing and dependence-creating through passive
treatment.

BE (BARBARA) ALINK

SECTORS SERVED:

Title: CEO
Mobile: 778-228-9618
Email: Barbara@thealinker.com

Manufacturing and Innovation product development
OBJECTIVES:

We are looking for distribution partners for Korea.
COMPANY DESCRIPTION

We manufacture and distribute the first series of Alinkers, unmotorized walk assists designed to ensure users stay active
regardless of mobility challenges. Our designs are designed for how
we want to live, not as a solution to a problem, revolutionizing the
approach to micro-mobility, inner-city transportation, the ‘last
mile’ and making our society inclusive, not just accessible.
The Alinker itself is a non-motorized walking-bike without pedals.
The Alinker is for everyone who wants to maintain an active life
regardless of their movement abilities/disabilities. The Alinker is
striving to build an inclusive community. The Alinker is a vehicle
for change as it gets people out of isolation and engaged in life
again while making connections. This is crucial because isolation is
the biggest disease for an ageing population and is experienced as
a bigger problem than the physical disability itself.
We incorporated in 2012 and have since developed 14 prototypes.
We have been selling the Alinker R-volution since 2015. To date,
we have online sales in Canada and the U.S., and distributors in the
Netherlands, the U.K., Norway, New Zealand and Australia.
UNIQUE VALUE PROPOSITION

We design and develop revolutionary designs for how people want
to live - not a technical solution for a body with a problem - which
counters the reactive ‘sickcare’ mindset and assumptions about
people with mobility challenges. The Alinkers are used by people

Address: 205 – 2055 Commercial Dr, Vancouver, BC, V5N 0C7
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COMPANY NAME

SECTORS SERVED:

AMORCHEM VENTURES

Life sciences, therapeutic drug development

COMPANY REPRESENTATIVE

DR. ELIZABETH DOUVILLE
Title: Founding & Managing Partner
Mobile: 514-849-6358
Email: elizabeth@amorchem.com

COMPANY DESCRIPTION

Located in Montreal, AmorChem (www.amorchem.com) is a
leading early-stage venture capital fund focused on creating the
next generation of biotech companies from academic research. The
AmorChem fund model combines access to financial resources with
a virtual incubator structure that enables the rapid development
and commercialization of academic research through licensing and
company creation. Launched in 2011 with $41.25M in capital, the
AmorChem I Fund has built a portfolio of 24 university technologies,
successfully transacted three exits and spun-out six biotech companies.
The attractiveness of this seed fund model and the role it plays in the
investment ecosystem in Quebec were highlighted in September 2017
with the launch of the AmorChem II Fund, which currently totals
$45.7M.

TARGET ORGANIZATIONS:

We initiated business development efforts in Korea with our first
AmorChem fund, and interacted with several biotech and pharma
companies as well as with the Korea Drug Development Fund (KDDF).
This is a short list of groups with whom we have met in the past:
Avixgen, BioMolecular Therapeutics, CKD, Dong A, Crystal Genomics,
Taejoon, Ilsung, Yuhan, Yngjin, WelGene, CapitalOne, LG Lifesciences,
Hanmi, Eyegene and KDDF. We would like to reconnect with Korean
pharmaceutical companies, venture capital groups and/or institutional
(or governmental) investors that may be interested in partnering or
investing in our programs, our start-up companies and/or our venture
fund.
OBJECTIVES:

As a regional promoter of academic innovation, we would like to
become the preferred partner for Asian companies when they are
looking for early stage, translational research assets in Canada.

UNIQUE VALUE PROPOSITION

At AmorChem we bring a deep understanding of fundamental science
to uncover its therapeutic potential and focus our core expertise in
the translational research necessary to accelerate therapeutic drug
discovery and development across a broad spectrum of disease areas.
As an early stage venture fund, AmorChem is building a pipeline of
early stage biotech companies for the pharma and venture capital
industries. The fund’s focus on commercialising Canadian academic
innovation provides a clear opportunity for Korean pharma companies
or venture funds that may be seeking a strategic regional partnership
in this early stage space.

Address: 4 Westmount Sq, Suite 160, Montreal, QC, H3Z 2S6
amorchem.com
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•

the use of intrusive measures, such as as-needed anti-psychotic
medications

COMPANY REPRESENTATIVE

•

aggression towards caregivers and caregiver injury

ANDREA PALMER

•

property damage

COMPANY NAME

AWAKE LABS

Title: Founder and CEO
Mobile: 604-790-9805
Email: andrea@awakelabs.com

Other benefits for the adults supported by these organizations include
•

greater independence and more frequent outings in the
community, including reducing caregiver ratios

COMPANY DESCRIPTION

•

better relationships with caregivers and peers

Awake Labs is a digital health company working to improve the
mental health and quality of life for underserved communities. Their
technology uses smartwatch and mobile applications to measure
strong emotion, like anxiety, in real-time, to help caregivers provide
support in a more timely and effective way. This solution is currently
used by organizations offering housing and other supports to adults
with developmental disabilities, like autism. Since introducing Awake
Labs’ technology, these organizations have seen a 10% reduction in the
frequency and severity of anxiety-related incidents experienced by the
adults they support.

•

higher trust in the caregiver relationship

Awake Labs’s partners include the Ontario Brain Institute, Holland
Bloorview Research Hospital, and the Centre for Addiction and Mental
Health.
UNIQUE VALUE PROPOSITION

Awake Labs uses clinically-validated algorithms to measure strong
emotion, such as anxiety, in real-time. This unique feature allows
caregivers to respond to and manage anxiety before it escalates.
Caregivers can also review the data during their weekly meetings to
adjust support plans as needed.
This improvement in supports has led to valuable benefits for
organizations. Quantitatively, they have seen a decrease in
•

SECTORS SERVED:

Information and Communication Technologies, Digital Health, Remote
Monitoring
TARGET ORGANIZATIONS:

Samsung and other companies making smartwatches that measure
heart rate and where apps can be added directly to the watch. We
currently use the Samsung Galaxy watch.
Any Korean businesses providing in-home or in-patient care for adults
where stress or anxiety is an issue.
OBJECTIVES:

Awake Labs would like to find a cheaper way to source the
smartwatches used in their technology. They are also interested in
finding new partners who are interested in using their technology, and
in speaking with investors for future fundraising rounds.

Address: 304-192 Spadina Ave, Toronto, ON, M5T 2C2
awakelabs.com

the number anxiety-related incidents
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COMPANY NAME

BRAZE MOBILITY

TARGET ORGANIZATIONS:

•

Any Korean wheelchair and mobility device manufacturing/
distribution company interested in doing business with an
innovative Canadian company.

•

Healthcare providers who are interested in the increased safety
and independence of their clients with mobility needs.

COMPANY REPRESENTATIVE

DR. POOJA VISWANATHAN
Title: CEO
Tel: 1-877-272-9326
Mobile: 647-989-8474
Email: pooja.v@brazemobility.com
COMPANY DESCRIPTION

The Braze Mobility Blind Spot Sensor system detects objects around a
wheelchair and provides audio, visual and vibration alerts (regarding
the location and proximity to the obstacles) to avoid collisions. It is
easy to mount onto any wheelchair or scooter. Braze Mobility’s mission
is to increase independent mobility among wheelchair users. Braze
Mobility’s goal is to explore collaboration and business partnerships
between Canada and Korea in accessibility and the mobility sector of
the medical device industry.

OBJECTIVES:

We would like to develop business partnerships between Canada and
Korea in the wheelchair manufacturing and distribution industry.
We are seeking networking opportunities, potential customers and
partners, market intelligence, and to forge connections within Korea’s
female entrepreneur and business community.

UNIQUE VALUE PROPOSITION:

Our system is the first commercial blind spot sensor system globally
that has been designed specifically for wheelchair users. Our system
Increases drivers’ feelings of independence, confidence, awareness
of surroundings and safety, as well as caregivers’ peace of mind. It
also reduces damage to the wheelchair, self, others and property, and
associated healthcare costs.
SECTORS SERVED:

Medical Devices, Wheelchairs, Accessibility

Address: 331-60 St. George St, Toronto, ON, M5S 1A7
brazemobility.com
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COMPANY NAME

CENTRE FOR AGING + BRAIN
HEALTH INNOVATION (CABHI),
AND BAYCREST HEALTH SCIENCES
COMPANY REPRESENTATIVE

DR. ALLISON SEKULER
Title: Managing Director, CABHI;
Vice-President Research, Baycrest
Mobile: 905-537-8637
Email: vpr@research.baycrest.org
COMPANY DESCRIPTION

The Centre for Aging + Brain Health Innovation (CABHI) is a firstof-its-kind solution accelerator dedicated to driving innovation in
the aging and brain health sector. CABHI is a unique collaboration
of healthcare, research, industry, not-for-profit, and government
partners, who have committed funding, resources, and support to
advance impactful innovations that improve the quality of life and
reduce the cost of care delivery for older adults and their caregivers. We
accelerate development, validation, commercialization, dissemination,
and adoption of innovative products, services, and practices to support
aging and brain health — getting the best solutions into the hands
of those who need them as quickly as possible to have the greatest
impact on health and well-being, and to build a prosperous social and
economic culture of innovation.
UNIQUE VALUE PROPOSITION

In just our first five years, CABHI became Canada’s premier innovation
accelerator in the aging and brain health sector, with more than $120
million directed towards advancing innovations in four key areas:
cognitive health, aging at home, care coordination, and caregiver
support. We have a long and successful history of working with
international accelerators, companies, non-profits, governments,
funders, distribution partners, and care providers. Our success levers
the 100+ year experience of our host institution, Baycrest Health

Sciences, a global leader in aging care and research with a focus
on aging, dementia, and brain health. CABHI’s programs span the
innovation pipeline, and provide personalized services tailored to the
needs of our clients and partners including scientific advising, training
in innovation and health systems, supporting large scale real-world
validation, developing procurement and marketing plans, and helping
open Canadian and international markets, and secure investors and
sales. If you want to gain a foothold in the Canadian seniors or health
markets, or if you want to adopt innovative Canadian solutions to
keep Korean elders healthy and safe, and to operate seniors care
organizations more efficiently and effectively, CABHI can help.
SECTORS SERVED:

Aging, Care, Health, Life Sciences, Artificial Intelligence, Neuroscience,
Brain Health
TARGET ORGANIZATIONS:

•

Korean companies working in the broad area of aging and brain
health (including prevention, detection, and care of dementia,
but excluding pharmaceutical companies) interested in doing
business in Canada. Companies may be looking for real-world
validation test sites any public organization; to develop a base
for operations in Canada; to partner with researchers, clinicians
or other companies in further developing innovations; or to
find buyers for solutions in Canada.

•

Korean funders or investors who are interested in co-investing
in Canadian and/or Korean solutions in the aging and brain
health sector.

•

Seniors care organizations (formal healthcare organizations
or community-based organizations) interested in serving as
test sites for innovative solutions, particularly those with the
capacity for oversight of validation trials, or

•

Organizations of older individuals or caregivers who would
like to be part of a global community who contribute by
advising innovators, companies, researchers, and CABHI, and
who are interested in having access to the newest ideas about
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innovations that can help older adults live longer, live better,
and live more.
•

Government, scientific research, or innovation organizations
with an interest in partnering with Canadian researchers and
innovators to develop new, non-pharmacological approaches to
prevent, detect, and treat dementia.

OBJECTIVES:

Our goal is to identify partners in Korea with aging and brain health
innovations that would benefit Canadians, so that we can help them
validate, spread, and scale their innovations through our extensive
networks of seniors care organizations in Canada and the United
States. We also are looking for Korean partners interested in coinvesting in innovations from Canada and Korea, and partners who
could serve as validation and cultural refinement sites for Canadian
innovations or who would be interested in supporting seniors by
adopting innovative Canadian solutions.

Address: 3560 Bathurst St, Toronto, ON, M6A 2E1

www.cabhi.com

|

baycrest.org
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COMPANY NAME

GENERATIONSE SOFTWARE
SOLUTIONS, INC.

GenerationsE, Jean is happy to combine the joint forces of medical
domain experts, artificial intelligence scientists, and software
engineers in creating pathology excellence.

COMPANY REPRESENTATIVE

YUCHUN JEAN SU
Title: CEO
Tel: +1-778-806-0564
Mobile: +1-778-229-1212
Email: Jean.Su@GenerationsE.com
COMPANY DESCRIPTION

GenerationsE develops AI-driven cancer diagnostic solutions for
pathologists in cancer care. We seek to empower pathologists with
leading deep learning and digital healthcare technologies, and in
turn drive the excellence of pathology and benefit patients with
fast, accurate, affordable cancer diagnosis and treatment services.
UNIQUE VALUE PROPOSITION

With 3 years of partnering with BC Cancer on developing automated
cancer biopsy detection technologies, GenerationsE is set to bring
the future of pathology into the digital and precision medicine era.
GenerationsE released the first version of their colorectal cancer
biopsy detection product, DeepScene™, in March 2019. Since then,
nine hospitals in Canada and Taiwan have participated in clinical
studies and verification of DeepScene™ and also in development on
other cancer types. We have access to more than 5 million cancer
biopsy slides through our partnering hospitals and scheduled our
first FDA Clearance submission in June 2020.
Taiwan-born and raised in Vancouver, Canada, GenerationsE
CEO and co-founder Jean Su has extensive network and working
experience in healthcare and enterprise software development in
Asia and Canada. She graduated from Harvard University with
a master’s degree in Information Management Systems, with an
MBA from Simon Fraser University, and from the University of
British Columbia with a bachelor’s degree in Physiology. Through

SECTORS SERVED:

Healthcare IT, Medical Device Providers, Hospitals
TARGET ORGANIZATIONS:

•

Korean hospitals with pathology departments interested
in developing AI clinics, including automation of pathology
workflow for cancer diagnosis and treatment.

•

Korean cancer research centers interested in collaborating
with BC Cancer on pathology or oncology research projects
relating to medical image or phenome analysis and
utilization.

•

Korean pathology labs interested in automating cancer
biopsy review workflow.

OBJECTIVES:

We are seeking potential hospital, cancer research or healthcare
business partnerships in Korea with partners interested in
developing the excellence of pathology with GenerationsE. As a
Taiwanese Canadian women entrepreneur, I would like to discuss
with the current community of Korean women entrepreneurs how
we can promote Science, Technology, Engineering, and Mathematics
(STEM) education among the female population.

Address: Suite 201-13737 96 Ave, Surrey, BC, V3V 0C6
GenerationsE.com
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COMPANY NAME

SECTORS SERVED:

GLOBAL PUBLIC AFFAIRS INC.

Energy, Technology, Health and Lifesciences, Transportation and
Infrastructure

COMPANY REPRESENTATIVE

GENEVIEVE YOUNG
Title: President
Mobile: 613-783-3440
Email: gyoung@globalpublic.com

COMPANY DESCRIPTION

Global Public Affairs is Canada’s leading privately held strategic
communications and government advocacy consultancy. With
offices across Canada, we represent the largest corporate sector
organizations in the country, touching on all facets of the national
economy. We are a team of experienced consultants who work
seamlessly across jurisdictions, guiding organizations through
complex public policy challenges. We draw on our expertise as senior
leaders in government, media, private and non-profit sectors to
provide first-hand knowledge of Canada’s unique public policy and
administrative framework. We build a tailored approach for each
client – strategies that are mindful of the end goal and balance the
particular commercial objectives and culture of our clients and their
organizations.

TARGET ORGANIZATIONS:

Any Korean company interested in doing business in Canada or
interested in entering the Canadian market. We would be very
happy to meet representatives from any organization interested in
understanding the political, government and regulatory landscape
across Canada to inform their market entry assessment.
OBJECTIVES:

We would like to develop further business bridges between Canada
and Korea, specifically as it relates to Korean companies looking
to launch in the Canadian market. We are seeking exposure to
new business relationships and prospects. As a Canadian women
entrepreneur, I would like to engage with today’s Korean women
entrepreneur community.

UNIQUE VALUE PROPOSITION

We bring our knowledge and insight to the complex relationship
between public affairs and business. We empower our clients to
become their own best advocate in building positive relationships
with stakeholders and governments. We are driven to achieve
meaningful impact through our strategic counsel in an ever-evolving
environment.
Genevieve has over 20 years’ experience supporting international
organizations assessing their Canadian market entry requirements,
be they political, regulatory, stakeholder or communication services.

Address: 50 O’Connor St, Suite 901, Ottawa, ON, K1P 6L2
globalpublicaffairs.ca
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COMPANY NAME

TARGET ORGANIZATIONS

HERBALAND NATURALS INC.

Herbaland is interested in creating connections with major Korean
retailers, chain stores, hypermarkets, as well as online retail chains.
We are looking to use this experience as an outlet for Korean
consumers to enjoy and access our product.

COMPANY REPRESENTATIVE

AISHA YANG
Title: Co-Founder, Sales & Marketing Director
Tel: +1-604-284-5050
Mobile: +1-604-767-4376
Email: info@herbaland.ca
COMPANY DESCRIPTION

Herbaland is a Canadian plant-based nutraceutical gummy
manufacturing company based in Vancouver. Established in 2009,
Herbaland’s company revenue has grown by 1,339% over the past
five years. Herbaland has been featured on the list of Canada’s
Top Growing Companies by the Globe and Mail, and Business in
Vancouver, ranking 8th out of 100 companies in BC. And for two
consecutive years Herbaland has been named one of the fastest
growing companies by Growth 500. Featuring 40 products that can
be found in 40 countries across the world, Herbaland is making
nutrition fun and functional, one gummy at a time.

OBJECTIVES

Herbaland aims to create and strengthen business bridges between
Canada and Korea in the natural health products industry. We are
seeking to promote the healthy Canadian lifestyle, which consists
of nutritious and health-conscious choices, that are fun, functional
and sustainable.

UNIQUE VALUE PROPOSITION

With more than 10 years of professional experience in international
business, Herbaland is well equipped with all the right tools and
assets to bring gummy vitamins international. Born in Taipei,
Taiwan and living in Canada for more than two decades, Aisha
Yang developed a keen interest in international business during
her early years in the workforce. Since 2009, Aisha has been the
Co-founder and head of Sales and Marketing at Herbaland, and
has built a culturally diverse environment at Herbaland, inside and
out. Herbaland values cultural diversity and aims to be a leader in
global nutrition and sustainability by going 100% biodegradable
within two years, as well as continuing their active involvement in
promoting a healthy lifestyle, and supporting local charities, sports
and education funds.

Address: 13330 Maycrest Way, Richmond, BC, V6V 2J7
herbaland.com
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COMPANY NAME

KEY2ACCESS INC.
COMPANY REPRESENTATIVE

design, but what is even more powerful is Key2Access’ relationships
with other apps. These relationships make the SmartDoor solution
one of a kind.

SOPHIE ALADAS
Title: CEO
Mobile: 514-998-7315
Email: sophie.aladas@key2access.com

SECTORS SERVED:

Infrastructure, Technology, Accessibility, Smart City
TARGET ORGANIZATIONS:

COMPANY DESCRIPTION

Key2Access is a tech company that offers smart city solutions to
improve accessibility for the visually and mobility impaired by
introducing complementary hardware to the built environment
that allows people to control their surroundings directly from their
smartphone . Key2Access is currently focused on an important
challenge: opening doors, which has now taken on a whole new
meaning with the reality of the current pandemic and the risk
of spreading COVID-19 through common surfaces. With the
Key2Access SmartDoor product, anyone can open a door from their
smartphone in an accessible and safe way. Key2Access believes
strongly in collaboration and this is why Key2Access products
work with other important mobile apps in the accessibility space.
Key2Access’ goal is to be the bridge between the built environment
and the people in it, to ensure that everyone can take advantage of
public and private spaces across the world.

Key2Access’ goal is to work with a local sales force in South Korea.
We would like to meet with any company that is a distributor of
products and services, or any organization associated with linking
manufacturing companies with sales channels. Distributors that
have a portfolio of products for the built environment would be the
ideal match. We would also be very interested in meeting non-forprofit organizations that deal with accessibility issues in South
Korea.
OBJECTIVES:

We would like to enter the South Korean market and bring
our SmartDoor product to the Korean people as a means to
improve the accessibility of their environment. We are looking
to build relationships and work with an established ecosystem of
organizations that represent the visually and mobility impaired, as
well as vendors that bring new technologies to market.

UNIQUE VALUE PROPOSITION

Key2Access is the brain child of 3 founders. One is a lawyer, the
second has a business degree and third is a civil and systems
engineer. The combination of these 3 skill sets makes for a wellrounded team. Key2Access has been very successful with its
first venture: a hardware add-on to intersection infrastructure
that allows pedestrians to request road-crossing using their
smartphones. The team is positioned to take this success and apply
it to this new market of doors. The SmartDoor product is unique in

Address: 15 Fitzgerald Rd, Suite 200, Ottawa, ON, K2H 9G1
key2access.com
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COMPANY NAME

LINGGO
COMPANY REPRESENTATIVE

LING LY TAN
Title: CEO & Founder
Mobile: 647-828-0833
Email: ling@linggo.com

COMPANY DESCRIPTION

Linggo is an assistive communication technology designed to help
improve the lives of nonverbal individuals living with autism,
developmental disabilities, acquired brain injuries, stroke and
progressive neurodegenerative diseases. Linggo’s software uses
patent-pending algorithms based on language and learning principles
from psychological theories of language and cognition, clinical
research and best practice. Linggo is in beta and set for public launch
this October/November 2020.

•

Awarded $25,000 in funding from Center for Aging & Brain
Health Innovation in partnership with Seneca College’s
Behavioural Psychology program. This funding will be used to
develop community training videos and conduct a research
study on the application of Linggo with adults with aphasia
resulting from stroke and other neurodegenerative diseases.

SECTORS SERVED:

Organizations and professionals that work with the following
populations: autism, developmental disabilities, dementia,
acquired brain injuries, stroke and progressive neurodegenerative
diseases.
TARGET ORGANIZATIONS:

Any Korean organization, hospital, school or clinic interested in
adopting augmentative and alternative communication, or accessing
training and services from therapists/clinicians based in North
America.

UNIQUE VALUE PROPOSITION

OBJECTIVES:

Linggo has been featured in Canadian Healthcare Technology
magazine (Oct 2019). The Center for Aging & Brain Health
Innovation also featured an article of pilot users sharing their lifechanging experiences after using the first version of Linggo (March
2020). Our beta has demonstrated promising results, and we have
received additional research awards to continue to demonstrate the
social impact of Linggo in combination with our online training &
teletherapy platform (currently in development).

We would like to develop further business bridges between Canada
and Korea to expand the use of augmentative & alternative
communication, online training and teletherapy for families living
with individuals with autism, developmental disabilities, dementia,
acquired brain injuries, stroke and progressive neurodegenerative
diseases.

•

Awarded $238,000 from the NSERC College and Community
Social Innovation Fund in partnership with Seneca College’s
ARIE & the Behavioural Psychology Program. The funding will
be used to build an online training portal for school boards in
underserved regions across Canada. This study will measure
the impact of Linggo used within the education system for
students with autism and developmental disabilities.

Address: A-1691 Bayview Ave, East York, ON, M4G 3C1
www.linggo.com
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COMPANY NAME

TARGET ORGANIZATIONS:

LPR GLOBAL, INC.

Korean custom machinery and MRO type of product manufacturers
targeting the automotive, steel mills and power plant industries
in the US and Canada. Any Korean government agencies and
organizations who promote export of Korean SMEs.

COMPANY REPRESENTATIVE

MIKAH LEE
Title: CEO
Tel: +1-416-423-5590
Mobile: +1-416-899-1000
Email: mlee@lprglobal.com

OBJECTIVES:

We would like to expand our network and presence in Korea.

COMPANY DESCRIPTION

LPR Global Inc., has been a leader in business ventures between
North America and South Korea since 2001. We establish
transnational trade networks and provide insights into emerging
needs through market research, business development, sourcing,
and partnership building services. US-Korea Hotlink by LPR
Global is the largest online platform of South Korean industrial
machinery and parts in North America. LPR Global Inc. is known as
your go-to market strategy partner for the South Korean market.
UNIQUE VALUE PROPOSITION

Through international business development and marketing
services, LPR Global brings creative solutions to manufacturers
seeking to regain or maintain their global competitiveness.
Our goal is to promote best-breed technology for sustainable
marketability and to foster the conditions for positive socioeconomic impact. We help manufacturers both in Korea and
outside of Korea source high quality, market-specific technical and
manufacturing expertise as well as find new OEM and private label
solutions in industries such as automotive, steel mills, power plants
and industrial manufacturing.
SECTORS SERVED:

Automotive, Power Plants, Steel Mills, Custom Machinery and
Parts with Highly Precise Tolerance

Address: 344 Bloor St W., Suite 607, Toronto, ON, M4K 1X5
www.lprglobal.com | www.uskoreahotlink.com
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COMPANY NAME

MARY MANETTE SEAFOOD

thinking. Her unique perspective offers an invaluable insight into
both business and new product development.

COMPANY REPRESENTATIVE

JORDAN MCINTYRE
Title: Owner and CEO
Mobile: 902-316-1781
Email: jordan@marymanette.com

SECTORS SERVED:

Restaurant and specialty foods
TARGET ORGANIZATIONS:

COMPANY DESCRIPTION

Mary Manette Seafood is an award-winning PEI-based boutique
seafood smokehouse and artisanal cannery. We develop new and
innovative value-added Canadian seafood products for retail and
foodservice in both local and export markets. We are committed
to the long-term health of our oceans and the importance of
maintaining sustainable Canadian fish stocks. We support effective
fisheries management and the livelihoods of fisheries-dependent
communities.
UNIQUE VALUE PROPOSITION

Any Korean distributors, specialty food store representatives,
restaurant owners and chefs. We would be happy to meet to discuss
how best to bring our products to the Korean market.
OBJECTIVES:

We would like to develop relationships with Korean food market
entrepreneurs and distributors, specifically specialty foods and
restaurants. We are seeking to secure distributors with connections
and cultural knowledge, who will be able to successfully bring our
seafood to Korean Markets. As a Canadian woman entrepreneur,
I am excited for the opportunity to forge connections with the
Korean women’s entrepreneur community.

Leveraging the strong Atlantic Canadian brand, Mary Manette
Seafood was created to bring the time-honoured traditions and
flavours of the Maritimes to tables around the world. We specialize
in value-added, premium tinned seafood that is shelf-stable and
therefore relatively low-risk. We produce the only tinned oyster on
North America’s East Coast, and are one of the only tinned seafood
companies that is fully Canadian.
Mary Manette Seafood was inspired by our founder’s great
grandmother, Mary Manette, who over a century ago, traveled
through the night by horse and wagon to sell her seafood at a
neighbouring market. This family tradition of quality is what
inspires us today to produce premium quality seafood.

Address: PO Box 21026, Charlottetown, PE, C1A 9H6
marymanetteseafood.com

Jordan McIntyre, CEO and founder of Mary Manette Seafood,
has combined experience as a Senior Business Analyst and design
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COMPANY NAME

TARGET ORGANIZATIONS:

MERMAID FARE INC.

Any Korean company interested in doing business with Mermaid
Fare Inc. - We would be very happy to meet representatives from
any organization interested in Mermaid Fare food and nutrition
seaweed products, Mermaid Care cosmetic and care seaweed
products, biotechnology products, and international development
for the economic empowerment of developing coastal communities.

COMPANY REPRESENTATIVE

TAYLOR WIDRIG
Title: President
Tel: 1-902-402-6534
Email: taylor@mermaidfare.com

OBJECTIVES:
COMPANY DESCRIPTION

Mermaid Fare Inc offers wild and cultivated red and brown seaweed
products for biotechnology, human food, and cosmetic industries,
as well as supply chain and product development services. Mermaid
Fare’s mission is to help meet our clients seaweed needs and
leverage business opportunities with Korean companies to find
their best seaweed product. Mermaid Fare’s goal is to be a bridge
between Canada and Korea, to provide pure seaweed products
from Atlantic Canada, Africa and Macaronesia. Mermaid Fare Inc.
can assist in your product development and cater to your specific
requirements.

We would like to develop further more business bridges between
Canada and Korea, in the seaweed sector and sustainable
development. We are seeking exposure to new business
relationships and prospects. As a Canadian women entrepreneur,
we would like to exchange with today’s Korean women
entrepreneur community.

UNIQUE VALUE PROPOSITION

With a desire to create sustainable products that assist in human
health - Mermaid Fare Inc. was created in Nova Scotia, Canada and
specializes in red and brown seaweed species. Our brands include
the Mermaid Fare and Mermaid Care lines and focuses on seaweed
cultivation and aquaculture resource development in developing
coastal regions within the Blue Economy. Mermaid Fare Inc. looks
forward to providing you with beautiful seaweed products and
meeting all your red and brown seaweed needs for biotechnology,
human nutrition and cosmetics.
mermaidfare.com
SECTORS SERVED:

Seaweed products; Bulk B2B, supply chain and product
development services.
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COMPANY NAME

NIMBLE SCIENCE LTD.

a first effort to engage with Korean partners, the simplicity and
immediate utility of the SIMBA capsule will help it speak for itself.

COMPANY REPRESENTATIVE

DR. SABINA BRUEHLMANN
Title: Chief Operating Officer
Mobile: +1 403 862-5777
Email: sabina@nimblesci.com

SECTORS SERVED:

Biotechnology, Pharmaceutical, Nutraceutical, Academic
Research
TARGET ORGANIZATIONS:

COMPANY DESCRIPTION

Nimble Science is an early stage company working to bring to
market a first in class ingestible capsule which aims to unleash
the potential of the gut microbiome. Nimble Science is looking to
service Korean biotechnology companies through early partnership
by providing access to our novel microbiome sample collection tool.
Our mission is to enable the research and development of a wide
range of promising therapeutics and diagnostics in diverse medical
conditions.
UNIQUE VALUE PROPOSITION

Nimble Science has developed a small ingestible capsule that
passively samples the small intestine and autonomously transits
the gastrointestinal tract. It provides a simple and low-cost tool
to enable the first wide scale method of investigating the true gut
microbiome. With a base in Canada, and linkages in China, Nimble
aims to bring its product to companies worldwide that are working
to benefit from the recent advances in the potential of the gut
microbiome.
Canadian born and raised, Nimble Science co-founder Sabina
Bruehlmann has a PhD in biomedical engineering and over 15
years’ experience in bringing early stage medical technologies
to the market. Raised in Canada’s multicultural environment to
immigrant parents, Dr. Bruehlmann looks forward to meeting
potential customers and future partners in Korea. While this is

Any Korean biotechnology companies or academic researchers
with an aim of advancing therapeutic or diagnostic candidates
that rely on or are influenced by the gut microbiome. This includes
companies interested in using an ingestible sampling capsule
currently in their internal R&D, clinical validation, or future clinical
applications.
Also of interest are Korean laboratories who manage the collection
and/or analysis of biological samples (blood, stool etc.) in support
of clinical care.
OBJECTIVES:

We would like to identify early partners interested in using the
SIMBA capsule to collect samples of small intestine in their clinical
work. We would like to identify a possible partner to bring the
SIMBA capsule to Korea for use in clinical care in the study of gut
wellness and gut health.

Address: 3556 36 St NW, Calgary, AB, T2Z 1Y8

nimblesci.com
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TARGET ORGANIZATIONS:

COMPANY NAME

NORTH HYDRATION LTD.

(NORTH WATER)

COMPANY REPRESENTATIVE

SAAWAN LOGAN
Title: CEO / Co-Founder
Mobile: 403-466-7498
Email: saawan@drinknorthwater.com

COMPANY DESCRIPTION

North Water sells high alkaline Rocky Mountain spring water in
aluminium bottles. North Water is seeking distributors of premium
beverages that could help distribute North Water in the South
Korean market. The naturally high alkalinity of North Water makes
it the perfect on-the-go beverage for consumers who are driven by
health, and who value looking, feeling and giving their best.

A Korean beverage distributor or buyer or Korean bottled water
company looking to add a premium brand of water to their line of
offering.
OBJECTIVES:

We would like to connect with Korean buyers and distributors of
beverages. We are seeking exposure to new business relationships
and prospects. We would also like to connect with members of
Korean’s women entrepreneur community.

UNIQUE VALUE PROPOSITION

North Water is a naturally high alkaline water that is sourced
from pristine Rocky Mountains of Alberta. North Water started
operations in March on 2020 and is already in 300 stores across
Canada, continuing to see growth of anywhere between 50-100%
each month. North Water comes in a sleek bottle that is designed
for minimalism. The company prides itself in selling untouched
glacial water in a sustainable packaging. North Water is the
ultimate choice of beverage for the smart consumer demanding
increased transparency and a better-for-you product that makes
them look and feel good because of the choice they have made.
SECTORS SERVED:

Food and Beverage, convenience, hotels, airlines, restaurants

Address: 128-4925 Barlow Tr NE, Calgary, AB, T2E 3J2
drinknorthwater.com
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COMPANY NAME

PANTHERA DENTAL
COMPANY REPRESENTATIVE

and students are also targets as we would like to conduct collaborative
scientific research of our product line and their efficacy in regards of
sleep apnea treatment.

BÉATRICE ROBICHAUD
Title: Co-Founder, Vice-President Marketing &
Customer Experience
Tel: (418) 527-0388
Mobile: (418) 558-9080
Email: beatrice@pantheradental.com

OBJECTIVES:

Panthera Dental is looking to grow its international market presence.
The company is already in over 10 countries and uses a mix of local
sales professionals and/or distributors. The company is interested in
pursuing a distribution agreement in Korea, given the cultural and
language differences between Canada and Korea.

COMPANY DESCRIPTION

Panthera Dental designs, develops, manufactures and markets highlevel dental restoration solutions, mandibular advancement devices to
treat sleep apnea, and related products using superior quality materials
and an advanced proprietary CAD/CAM process.
UNIQUE VALUE PROPOSITION

Panthera Dental is a world leader in CAD/CAM implant solutions and
dental appliances for the treatment of sleep disordered breathing. The
success of the company is based on its shared values, namely highly
attentive customer care, product quality, as well as innovation. Both
a pioneer and a leader, Panthera Dental combines creativity, science
and know-how to develop its proprietary innovative technology. The
company is now able to offer next-generation 3D printed products to
the dental and medical industries worldwide.
SECTORS SERVED

Dental CAD-CAM, Sleep Apnea Industry
TARGET ORGANIZATIONS

Panthera Dental is looking for possible dental distributors located in
Korea to sell our products to dental laboratories and/or dental offices.
We are also looking for sleep centres and/or universities to provide
unique solutions in sleep apnea treatment. Professors, researchers

Address: 9105 rue John-Simons, Quebec City, QC, G2B 0S6
pantheradental.com
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COMPANY NAME

SECTORS SERVED

REHABTRONICS

Biotechnology, Health Care, Patient Care, Rehabilitation,
Physiotherapy

COMPANY REPRESENTATIVE

DR. BOJANA TURIC
Title: Chief Scientific Officer
Mobile: 604-961-2619
Email: bojana@rehabtronics.com

COMPANY DESCRIPTION

Rehabtronics develops and manufactures medical devices that help
people recover from neurological injuries like stroke and spinal cord
injury or any other muscle no use reason.
Our current products include the ReJoyce and ReTouch workstations
for upper extremity rehabilitation, and the ReGrasp nerve and muscle
stimulator for hand movement. Our products are sold worldwide and
we are currently undertaking significant efforts to develop a new range
of devices.

TARGET ORGANIZATIONS

We are looking for distributors with wide reach to hospitals,
rehabilitation centers, physiotherapy associations. In addition, we are
looking for an academic institution interested in clinical studies with
our research device Prelivia. Those would most likely be University
Hospitals with ICU or Long Care or any other academic institutions
where pressure injuries are a problem.
OBJECTIVES:

We would like to develop business bridges between Canada and Korea,
in the health care sector. And we are seeking exposure to new business
relationships, prospects, academic institutions such as sound hospitals
and their key opinion leaders for our commercial as well as research
device.

UNIQUE VALUE PROPOSITION

•

Rejoyce – A State-of-the-art, game-based therapy system that
simulates and trains activities of daily living.

•

ReGrasp – A Functional Electric Stimulation Device that
enables stroke patients to recover hand function more
effectively.

•

ReTouch – A large touch screen computer system that provides
engaging exercises for hand, arm and shoulder mobility, balance
practice, visual field training, cognition, and more.

•

Prelivia- Our current research device is used to prevent pressure
injuries in individuals who are immobile due to their clinical
condition by delivering intermittent electrostimulation to the
predispose risk areas of the body.

Address: 4352-10230 Jasper Ave, Edmonton, AB, T5J 4P6

rehabtronics.com
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COMPANY NAME

SECTORS SERVED:

SATYA ORGANIC INC .

Health and Beauty

COMPANY REPRESENTATIVE

TARGET ORGANIZATIONS:

PATRICE MOUSSEAU
Title: Founder and CEO
Mobile: 778-772-4587
Email: patrice@satya.ca

Satya is currently sold in over 800 stores across Canada and Hong
Kong. Satya also has customers around the world through its online
store. We are also involved in trade missions into other regions,
such as Taiwan. We are in the midst of securing FDA approval to
serve those suffering from eczema and other skin illnesses in the
US market.

COMPANY DESCRIPTION

Satya Organic offers a proven effective skin formula soothing
severely dry, itchy, inflamed skin from conditions like eczema
WITHOUT using steroids. Satya‘s mission is to change the
healthcare industry such that more consumers and medical
professionals are aware of the harms of ubiquitous topical steroids
and recognize the importance of a holistic approach to healing skin
illnesses. Satya’s goal is to bring Satya to everyone who needs it
worldwide.

OBJECTIVES:

We would like to develop business relationships between Canada
and Korea, Health and Beauty/Skincare sectors. We are seeking
exposure to new business relationships and prospects.

UNIQUE VALUE PROPOSITION

Unlike many natural remedies for skin issues marketed to children
and parents, the Satya formula is an all-natural topical antiinflammatory made of five ingredients that is completely free from
harmful additives and backed by science, making Satya the only
NPN-approved certified organic eczema product on the market.
This is extremely rare in the natural skin care industry, to the
detriment of people suffering from immune-related skin conditions
like eczema, which are often triggered by environmental chemicals.
Inspired by Indigenous values of circularity and sustainability,
Satya delivers products that meet the highest standard of health for
people and the planet. Every single element of product packaging
we use is recyclable and/or refillable with our compostable refill
pouches, and we encourage our customers to purchase our refill
pouches whenever possible.

Address: 316-3608 Deercrest Dr, North Vancouver, BC, V7G 2S8
satya.ca
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COMPANY NAME

SQUIGGLE PARK
COMPANY REPRESENTATIVE

JULIA RIVARD DEXTER
Title: Co-Founder and CEO
Mobile: 1-902-222-5838
Email: julia@squigglepark.com

COMPANY DESCRIPTION

Squiggle Park provides the Canadian literacy curriculum to English
Language Learners from grades pre-K to grade 8 through popular
video game interfaces with reporting for educators and parents to
ensure kids master literacy content and exceed expected targets.
We believe the time kids spend on screens is the biggest untapped
opportunity for learning today. So, our purpose at Squiggle Park is
to deliver the best education to all kids through video games they
love.
Squiggle Park’s mission is to leverage adaptive digital technologies
with proven efficacy to deliver top education to all learners around
the world.
Currently used in over 120 countries worldwide, Squiggle Park’s
goal is to establish partnerships in Korea for the distribution and
implementation of our digital programs in educational programs
and with parents.
UNIQUE VALUE PROPOSITION

In 2018, Squiggle Park was purchased by the Canadian Department
of Immigration, Refugees and Citizenship Canada to formally test
the program with over 1,100 English Language Learners (ELLs).
The intent of the pilot was to measure the effectiveness of the
program in helping ELLs close the gap with their English-speaking
peers so that they were able to perform on grade level in their grade
level literacy testing. The pilot was a success and demonstrated

measurable gains in ELLs who used the program for a minimum of
30 minutes per week for a minimum of 15 weeks.
In addition to efficacy, the programs have been designed to be
played independently by students as young as 4 years of age,
opening up time for educators and parents who have limited time
or ability to teach English.
Co-Founder and CEO, Julia Rivard Dexter is an Olympian (2000), a
recipient of the BMO Award for Global Growth and Innovation, and
was recognized as one of the Top 50 Women in STEM in Canada.
SECTORS SERVED:

Digital Technologies for Learning, EdTech, English Language
Learning
TARGET ORGANIZATIONS:

Any Korean company or institution who provides educational
programming from preschool up to grade 8 with a desire to offer
the best digital English Language Learning tools. This can include
public and private school systems, preschool and afterschool
programs and English Language Learning companies. We would
also be very happy to meet representatives from Korean EdTech
companies who are interested in partnerships.
OBJECTIVES:

We would like to find successful partnerships for the
implementation of our digital programs into partners’ educational
programming.

Address: 7 Mellor Ave, Unit 13, Dartmouth, NS, B3B 0E8
www.squigglepark.com
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COMPANY NAME

STERILECARE INC.
COMPANY REPRESENTATIVE

KAREN (KELLN) MUELLER
Title: Chief Executive Officer
Mobile: 403-466-7498
Email: 905-251-9694
COMPANY DESCRIPTION

SterileCare Inc. is a life science company with a patent protected
disinfectant solution that will significantly reduce the incidence of
healthcare acquired infections, which are becoming increasingly more
complicated to prevent and treat. With the global threat of multi-drug
resistant bacteria, there is a focus on saving our current antibiotics
while seeking alternatives. SterileCare’s non-antibiotic antimicrobial
is a new and innovative alternative with human and veterinary
applications.

the proven ability of our innovative catheter lock solution called
KiteLock™.
For hospitals, which must reduce the risks associated with central
venous access devices, KiteLock™ is a patented disinfecting catheter
lock solution which addresses the triple threat of clots, microorganisms and biofilm, unlike other standard lock solutions such
as saline, heparin, citrate, taurolidine or antibiotics. Our solution
has powerful anticoagulant, antimicrobial, antibiofilm properties.
KiteLock is antibiotic free with antibiofilm capabilities, therefore
contributes to antibiotic stewardship.
SECTORS SERVED:

Healthcare; Infection Prevention
TARGET ORGANIZATIONS:

SterileCare’s novel catheter lock solution, a CE Mark approved medical
device, has been shown to significantly impact one of the top three
infections acquired in global hospitals with the highest prevalence
related to antibiotic resistant bacteria – central line associated blood
stream infections (CLABSI).

Government healthcare officials or Korean infection prevention
organizations responsible for antibiotic stewardship programs or
lowering hospital acquired infections to discuss how our innovative
product can assist in achieving their hospital acquired infection
reduction goals. Any Korean medical device company with a speciality
in vascular access and/or infection prevention interested in an
exclusive license agreement with SterileCare.

SterileCare’s non-antibiotic antimicrobial disinfectant solution
supports the initiatives of the Korean Society of Nosocomial
Infection Control and the World Health Organization’s Antimicrobial
Stewardship Program to further lower hospital acquired infections.
SterileCare’s product allows patients to focus on the treatment of their
illness, not on the life-threatening complications they may acquire
while in the hospital.

To share how our product is impacting Canadian healthcare and
understand Korea infection prevention and antibiotic stewardship
initiatives from a government and healthcare perspective. We would
like to partner with a Korean medical device distributor interested in
an exclusive license agreement to bring our innovative product to the
Korean healthcare market.

UNIQUE VALUE PROPOSITION

We believe that government healthcare officials, hospital
administrators and Medical Directors of infection prevention bodies
will be able to reduce the risk of hospital acquired infections related
to central venous access devices (central lines) by 70+% through

OBJECTIVES:

Address: 15 Allstate Parkway, Suite 600, Markham, ON, L3R 5B4

sterilecareinc.com
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COMPANY NAME

THINK DIRTY INC.
COMPANY REPRESENTATIVE

LILY TSE
Title: Founder and CEO
Mobile: 416-876-8121
Email: lily.tse@thinkdirtyapp.com

COMPANY DESCRIPTION

Think Dirty is the #1 beauty ingredients app. It connects ingredientconscious beauty shoppers to natural beauty brands. Our platform
engages both consumers and brands to making healthier and socially
responsible choices when it comes to ingredients safety and a healthy
environment. Over 4 million consumers use Think Dirty to shop for
personal and beauty products that are better for their health and the
environment.
Think Dirty was selected as one of the Top 50 Most Innovative
Workplaces by The Elevated Awards, as 2018 Top 8 and 2017 Top
25 SheEO Ventures, and as winner of the Mastercard Women
Entrepreneurship Competition. A Ryerson DMZ alumni, Think Dirty
was invited to pitch on Dragons’ Den. Named one of the best beauty
apps by Refinery29, Think Dirty has been featured on Bloomberg,
New York Times, O Magazine, Fast Company, NPR, TED Blog, Allure
Magazine, New York Magazine, the Today Show and Consumer Report.
Currently, we have over 800,000 products and our app hits just over 29
million scans by users in over 33 countries.
UNIQUE VALUE PROPOSITION

Think Dirty is a mobile-first, social commerce platform that connects
ingredient-conscious beauty shoppers to natural beauty brands.
The benefit to consumers is we combine the latest credibly sourced
information, ratings on harmful ingredients in personal products with
usability to engage millennials. We are a next-generation marketing
solution that enables brands to support full ingredient-transparency

and build consumer trust. Our platform engages both consumers and
brands in making healthier and socially responsible choices when it
comes to ingredients safety and a healthy environment.
With more than 18 years of professional experience in the U.S. and
Canada, Lily is the Founder and CEO of Think Dirty, a mobile commerce
platform that connects ingredient-conscious beauty shoppers to natural
beauty brands. Prior to founding Think Dirty in 2012, Lily was an awardwinning Art Director in advertising and design for 13 years, worked with
clients across multiple industry verticals including, CPGs and household
brands such as Holt Renfrew, Joe Fresh and Mercedes-Benz. Lily’s
passion is building a purpose-driven venture centred on health, beauty
and consumer transparency, while continuing to mentor and support
representation of women in tech, especially in leadership roles.
SECTORS SERVED:

Health and Beauty, Wellness, Consumer Products, Technology,
Content Business
TARGET ORGANIZATIONS:

Any Korean beauty brands interested in expanding to North America,
especially Canada. We are hoping to connect with strategic growth
partners and brand partners in the Asia Pacific region, particularly in
Korea.
OBJECTIVES:

We would like to further develop business bridges between Canada
and Korea, in the Health and Beauty, and Wellness and Technology
sectors. We are seeking exposure to new business relationships and
prospects. As a Canadian Chinese women entrepreneur, I would like to
exchange experiences and knowledge with Korea’s women entrepreneur
community.
Address: 3 Lower Jarvis St, Suite 227 A, Toronto, ON, M5E 3Y5
thinkdirtyapp.com
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COMPANY NAME

SECTORS SERVED:

THINK TANK INNOVATIONS LTD.
(SHARESMART)

ShareSmart operates in the Information and communication
technologies (ICTs) and Software as a Service (SaaS) sectors.

COMPANY REPRESENTATIVE

RENA TABATA
Title: Chief Executive Officer
Mobile: 403-827-6450
Email: rtabata@sharesmart.ca

COMPANY DESCRIPTION

Think Tank Innovations Ltd. is a Canadian health communication
solutions development firm, committed to clinical practice
excellence and health promotion through digital innovation. Think
Tank Innovations Ltd. Was established by three founders, Rena
Tabata, Robert Jung and Justin Yeung, technology, privacy
law and healthcare experts, respectively. Its flagship product,
the ShareSmart secure clinical photography and chat app, was
launched in August of 2016. In 2019, the company launched
Monocle, an enterprise platform that works in conjunction
with ShareSmart to provide user-access audits and support to
healthcare employees. Today, ShareSmart is being utilized in 71
countries and is available for use on Apple iOS and Android devices.
UNIQUE VALUE PROPOSITION

ShareSmart is transforming the way healthcare professionals
collaborate while on the go. Doctors, nurses, and paramedical
professionals use ShareSmart on their smartphones to conduct
referrals, collaborate on cases, and to provide decision support
to healthcare teams to enhance patient care through real-time,
mobile-first chat and clinical photos which better illustrate patient
cases. ShareSmart and Monocle were developed with local health
information privacy considerations and boasts industry-leading
security, encryption, patient data breach risk mitigation protocols
and compliance with major privacy legislation.

TARGET ORGANIZATIONS:

ShareSmart’s versatility allows for the app to be used
across all organizations in healthcare with respect to patient
care. Our solutions can be used by hospitals, clinics, universities,
dentists, long-term care facilities, allied health professionals and
pharmaceutical agencies.
OBJECTIVES:

We aim to expand our footprint in Korea. There have been
limited options for multidisciplinary health teams operating
across facilities to effectively communicate in real-time, until
now. ShareSmart is known as the only appropriate solution for
secure clinical photography and messaging to mitigate professional
risk. With ShareSmart, all photos and chats are automatically
synced to a secure cloud and transmitted with state-of the-art
encryption. ShareSmart is hosted in Korea for Korean users and
the use of a cloud ensures that sensitive patient information is
never stored on the user’s device, thus avoiding accidental exposure
from the mixing of personal and professional photos, introducing
an efficiency gain of up to 81 minutes per week and up to a 330%
increase in patient satisfaction and outcome.

Address: 3553 31 St NW – 1000, Calgary, AB, T2L 2K7
sharesmart.ca
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COMPANY NAME

VENTUREKIDS CANADA
COMPANY REPRESENTATIVE

TAKARA SMALL

decade-long experience in the tech sector and business acumen has
been recognized by CSPN (emerging tech leader), L’Oreal (top five
women-led startups), Technology Brand Star (Adweek magazine)
and more.

Title: Executive Director
Mobile: 416-985-6839
Email: Takara.Small@gmail.com

SECTORS SERVED:

COMPANY DESCRIPTION

TARGET ORGANIZATIONS:

VentureKids Canada is a leader in the e-learning sector and
operates multiple technology-focused programs for youth and
young adults across the country.
The organization’s programs teach students four key skills: Product
Building (lean startup, prototypes), Front-End Web development
(CSS, HTML, Javascript), Artificial Intelligence (OpenCV, machine
learning), and Financial Literacy (investment, raising) over eight
weeks. Students selected for each program can choose to participate
in online or in-person sessions to help them create, build and
grow a technology-focused startup in North America. Through our
organization students are also connected with mentors, leaders and
investors in North America who work with Fortune 500 companies.

E-learning, Online education, STEM workshops

Korean public education boards, private and public schools,
education nonprofits/organizations interested in educating the
next generation.
OBJECTIVES:

We look forward to meeting and establishing meaningful
partnerships and mutually beneficial relations with Korean
companies. We look forward to meeting leaders in the education
and/or teaching sector who see interest in helping youth create
startups and expand to North America.

UNIQUE VALUE PROPOSITION

Since launching, VentureKids has worked with several worldrenowned public institutions, technology companies and local
governments to provide award-winning programs and services. The
program’s extensive relationships allow participants to grow and
build the next generation of successful companies and connect with
advisors who can help them raise and provide suitable investment.
The organization’s founder Takara Small is an award-winning
technology expert and journalist based in Toronto, Ontario. Her

Address: 30 Wellington St W, 5th floor, Toronto, ON, M5L 1E2
venturekids.ca
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Title: CEO
Mobile: 416-251-9407
+82-10-9899-2242 (Representative, South Korea)
Email: natalia@weavair.com

can be easily and quickly integrated into most types of buildings and
even vehicles. WeavAir devices make use of a greater number of metrics
tracked to improve the accuracy of predictive models to prevent failure,
save more energy and eliminate contamination sources. Our algorithms
provide a way to not just detect issues early but also provide a way to
fix them. Unlike the competition, WeavAir solution is also positioned
to serve the enterprise market and provide value-added services
through a recurring revenue model.

COMPANY DESCRIPTION

SECTORS SERVED:

WeavAir provides solutions that help our cities adapt to the
environment to us. We built the world’s first device that harnesses
environmental, mechanical and human metrics, as well as predictive
AI algorithms to manage high value air conditioning and purification
systems, improve indoor air quality, save energy and streamline
operations. WeavAir wireless modules attach to vents to measure key
diagnostic metrics, streaming in real time. We offer unique insights
and automation solutions to building managers and service providers,
helping them save time and money while creating new revenue
streams. The company is a winner of the Clean50 Top Project, Enactus
Canada Award, Le Monde Smart City Award, Mobile World Congress
IoT/WT Innovation World Cup, Audi Lab Award, Schneider Electric
Award, and UN WeGo Smart City Secretary General’s award.

Information and Communications Technologies, Energy and
utilities, Air purification, Building automation

COMPANY NAME

WEAVAIR
COMPANY REPRESENTATIVE

DR. NATALIYA MYKHAYLOVA

UNIQUE VALUE PROPOSITION

Our solutions can help: 1) manage space better and prevent building
air system failure, 2) improve indoor air quality, meet regulations
and reduce liability, 3) improve energy efficiency, and reduce costs
and greenhouse gas emissions. Our proprietary position is based on
design and engineering of: 1) algorithms to improve device accuracy
and produce actionable insights from data, 2) new sensor technology
to detect bioaerosols, 3) a system for power harvesting. WeavAir is
customizable, and can be integrated in transportation systems and
vehicles (i.e. cars, trucks and planes). Our sensors are easy to use and

TARGET ORGANIZATIONS:

Building management companies, maintenance companies, building
insurance providers, air conditioner manufacturers, air purifier
manufacturers, air filter, manufacturers, transit operations &
infrastructure maintenance companies
OBJECTIVES:

•

Partnership with product integrators and distributors

•

Partnership with air conditioner and purifier equipment
manufacturers

•

Customer acquisition (focus on industrial, healthcare and
commercial buildings)

•

Recruitment of technical sales representative

•

Investor introductions

Address: 2067 Lakeshore Blvd West, apt. 709, Toronto, ON, M8V 4B8
weavair.com
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COMPANY NAME

XESTO
COMPANY REPRESENTATIVE

SOPHIE HOWE
Title: CEO
Mobile: 647-654-1465
Email: sophie@xesto.io

purchase is made using Xesto’s measurement/fit tool, we can reduce
returns by up to 70% , the estimated amount of returns made due
to fit related concerns. With an accurate measurement system and
true virtual try on environment, users will have a higher propensity
to purchase due to higher confidence that they are purchasing the
right item.
SECTORS SERVED:

E-commerce, medical technology and smartphone technology
COMPANY DESCRIPTION

Xesto is a computer vision AI startup based at the University
of Toronto. Xesto is the first company to build an accurate
measurement system using mobile depth cameras (> 100 million
FaceID smartphones in circulation by 2020). Xesto is focused
on using mobile 3D cameras, such as FaceID or ToF cameras, for
e-commerce and medical applications. Initial applications: accurate
foot, hand and body reconstruction using depth images for sizing
shoes, clothing and jewellery that are sold online. Xesto’s materials
fitting and virtual try on algorithms will optimize the fit of an
item (i.e. a shoe, piece of clothing, oxygen mask or prosthetic) to
the person. In the long term, Xesto will target the medical market,
providing doctors, nurses and patients the tools to 3D scan and
print custom medical equipment, such as infant oxygen masks for
premature babies and custom fit prosthetics.
UNIQUE VALUE PROPOSITION

Xesto is the first company to do volumetric 3D sizing with mobile
devices, enhancing current technology, adding commercial use
cases and capturing value with the smartphone 3D camera. Our
machine learning solution leverages the depth cameras that are
the gold standard for smartphones. As these cameras become
omnipresent, we are already positioned to support them. Xesto
is conducting R&D on a novel sizing optimization tool that will
take into account materials elasticity and build. If an e-commerce

TARGET ORGANIZATIONS:

Smartphone OEM companies such as Samsung (Mobile, R&D and
partnerships departments), LG (Mobile, R&D and partnerships
departments), E-commerce companies (both direct to consumer
brands and e-tailers selling other brands, with a focus on shoes,
jewelry, clothing), Retailers looking to expand their operations
online, Medical Technology Companies expanding their medical
imaging.
OBJECTIVES:

Xesto is looking to build R&D partnerships with smartphone/
camera OEMs (i.e. Samsung, LG) to integrate into their
smartphone/camera ecosystems, build commercial partnerships
with companies active in clothing/shoe/ jewellery e-commerce, and
build R&D partnerships with medical technology companies.

Address: 88 College St, Toronto, ON, M5G 1L4
XESTO.IO
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PROJECT TEAM

MISSION CHAIRS:

PROJECT DIRECTOR :

PROJECT MANAGER:

Dr. Yoon Songyee,
Chair of Mission and President,
NCSOFT & CEO, NCWEST

Christine Nakamura,
Vice-President, Toronto Office,
Asia Pacific Foundation of Canada

Dr. A.W. Lee,
Program Manager,
Asia Pacific Foundation of Canada

EVENT SUPPORT:

GIS MARKET INTELLIGENCE

LOGISTICS COORDINATOR:

Mari Abe,
Executive Assistant,
Asia Pacific Foundation of Canada

Nathan Stewart,
GIS Researcher,
Asia Pacific Foundation of Canada

Nadine Oliver,
Project Specialist,
Asia Pacific Foundation of Canada

Jordan Dupuis,
Program Manager,
Asia Pacific Foundation of Canada

Dr. Nathan Wessel,
GIS Researcher,
Asia Pacific Foundation of Canada

Janice Fukakusa,
Vice-Chair of Mission and Chancellor,
Ryerson University

COMMUNICATIONS :

Jamie Curtis,
Design,
Asia Pacific Foundation of Canada
Karina Kwok,
Social Media,
Asia Pacific Foundation of Canada
Michael Roberts,
Communications Manager,
Asia Pacific Foundation of Canada

Seokchul Jeong,
Seconded to the Asia Pacific Foundation
of Canada, Deputy Director, Ministry
of Economy and Finance, Fiscal Policy
Bureau, Government of South Korea
Sian Jones,
Program Manager,
Asia Pacific Foundation of Canada

LEGAL SUPPORT

Trevor Fairlie,
Consultant,
Asia Pacific Foundation of Canada

Mandy Ng,
Events Manager,
Asia Pacific Foundation of Canada
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ABOUT THE ASIA PACIFIC FOUNDATION OF CANADA

The Asia Pacific Foundation of Canada (APF Canada) is a not-for-profit
organization focused on Canada’s relations with Asia. Our mission is to be
Canada’s catalyst for engagement with Asia and Asia’s bridge to Canada. APF
Canada is dedicated to strengthening ties between Canada and Asia with a
focus on seven thematic areas: trade and investment, surveys and polling,
regional security, digital technologies, domestic networks, sustainable
development, and Asia Competency
Our research provides high-quality, relevant, and timely information, insights,
and perspectives on Canada-Asia relations. Providing policy considerations
and business intelligence for stakeholders across the Asia Pacific, our work
includes Reports, Policy Briefs, Case Studies, Dispatches, and a regular Asia
Watch newsletter that together support these thematic areas.
APF Canada also works with business, government, and academic stakeholders
to provide custom research, data, briefings and Asia Competency training for
Canadian organizations. Consulting services are available by request. We
would be pleased to work with you to meet your research and business
intelligence needs.
Visit APF Canada at www.asiapacific.ca.
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